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Adventure’s in Season – Visit Gainesville, Alachua County’s  
Summer Tourism Campaigns Launched May 1 
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CAMPAIGN HIGHLIGHTS 
TRADE MEDIA: FEB – APR 2025 
 

 

 

Tourism Marketing Today is a publication 

by Destinations Florida, an association 

representing the official tourism 

marketing organizations (DMOs) in 

Florida. This magazine provides insights, 

trends, and best practices for tourism 

professionals to effectively promote 

their destinations. It often features: 

• Success stories from DMOs. 

• Campaign strategies  

• Data insights related to tourism. 

• Creative ideas for marketing, 

public relations, and digital 

advertising and more 

The Visit Gainesville, Alachua County 
Summer 2025 Marketing Campaign is a 
data-driven, multi-channel initiative 
designed to increase summer visitation by 
a minimum of 10% over summer 2024,  
with a focus on turning online engagement 
into real-world tourism impact. 
 
The campaign will run from May 1 to July 
31, 2025, leveraging: 
 

• Digital display advertising 

• Short-form video and social media ads 

• Paid search campaigns 

• Organic content optimization 

• PR engagement 

• Email newsletters 

• Web and social platforms 

• Regional Radio  

• Billboards 
 
Key campaign messages will promote 
family-friendly and outdoor adventure 
themes tied to high-converting website 
content, such as events, trip planning, free 
things to do, food, and outdoor recreation. 
 
Target Audiences: 
 

• Families with school-aged children 

• Outdoor enthusiasts, adventure seekers 
 
Secondary Segments: 
 

• Culinary travelers (couples, foodies) 

• Event-driven visitors (live music, festivals) 
 
What’s Good® Sign-Ups 
An additional component of the campaign 
will focus on social leads generation.  
 
 
 

Top Target Markets (DMAs): 
 

• Orlando 

• Tampa 

• Jacksonville 

• Tallahassee 

• Miami 

• Surrounding counties (Marion,  
Columbia, Levy, Lake, Putnam) 
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ELITE EQUESTRIAN 
 

 
 

Group Meetings FSAE 

 
As part of a year-round Visit Gainesville, 
Alachua County markets to FSAE meeting 
planners with print and digital ad campaigns 
and attends association trade shows to promote 
groups sales in Alachua County.  

Summer Campaigns Continued - Fun 4 US Kids, April 14 – July 14 

 
Target Markets: 

• Fun 4 Gator Kids - Alachua County (plus adjacent counties) 

• Fun 4 Tally Kids - Leon County 

• Fun 4 Auggie Kids - St. Johns & Flagler County 

• Fun 4 Clay Kids - Clay & Bradford County 

• Fun 4 First Coast kids - Duval & Nassau County 

• Fun 4 Ocala Kids - Marion County 

• Fun 4 Lake Kids - Lake & Sumter County 

• Fun 4 Seminole Kids - Seminole County 

• Fun 4 Daytona Kids - Volusia County 

• Fun 4 Orlando Kids - Orange County 

• Fun 4 Nature Coast Kids - Levy, Citrus, & Hernando County 

• Fun 4 Sun Coast Kids - West Pasco & North Pinellas County 

• Fun 4 Tampa Kids - South Pasco & West Hillsborough County 

• Fun 4 Brandon Kids - East Hillsborough County 

• Fun 4 Sarasota Kids - Manatee & Sarasota County 
 
Website – Day Trips Page Header 
Ad replaces stock photo at the top of the Day Trips page in the Fun Around Town section.  
Ad clicks through to the Visit Gainesville website. 
 
Monthly Facebook Post 
Fun 4 US Kids will publish an original post each month on each Facebook page for all the 
target markets. The post will include top events and happenings that month in 
Gainesville as well as suggestions of attractions to visit.  
Posts will be set up to tag Visit Gainesville, Alachua County as a sponsor, so that they post 
boost they can be boosted directly by the VCB. 
 
Monthly Ad in E-mail Newsletter 
The same ad running on the Day Trips page will run in the email newsletters on each site 
with the following schedule: 

• April 14 – May 14 = 2 times a month in newsletters  

• May 14 – June 14 = 2 times a month in the newsletters  

• June 14 – July 14 = 1 time in newsletters 

The Fun 4 US Kids franchise websites and 
social media pages are an ideal platform  
to market summer visitation to families  
with young children. These hyper-local, 
parent-focused guides are trusted resources 
for discovering family-friendly events, camps, 
attractions, and activities. With targeted 
regional reach and a highly engaged audience 
of parents actively planning their family’s 
summer schedules, advertising on Fun 4 US 
Kids reaches decision-makers looking for 
memorable, kid-approved experiences  
within a short drive. 
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UF PREVIEW 2025 
 
In addition to visitor guides and tourism 
partner information, 20,000 pieces of 
destination collateral will be distributed 
during UF Preview to the university’s 
newest students (10,000) and their 
parents (10,000).  
 
The collateral will be placed in the UF’s 
Preview take home bags with the goal 
to enhance their experience in Alachua 
County, introduce them to the 
destination, and establish early 
connections with future visitors and 
residents. 

 

 

Total Advertising Impressions Across All Media – Q2 2025 

TOTAL IMPRESSIONS: Q2 FY25  
Social Media In-House (paid): 1,432,011 
Social Media In-House (organic): 159,843 
Social Media Ad Agency 528,511 
Google Ads 1,184,579 
Billboards (CCO+GNV Airport) 21,970,351 
Radio WUFT 845,000 
Radio FPM 1,808,800 
Print FSAE 2400 
Digital Elite Equestrian - Emails 50,000 per issue 100,000 
Print Elite Equestrian 75,000 yr. 12,500 
Digital Visit Florida Guide (street date is Q2) 100,000 
Print Visit Florida Guide (street date is Q2) 300,000 
Villages Newcomer Directory (70K/Year) 17,500 
What’s Good® Guides Sent 288,938 
Visitor Guides Distributed (Outreach) 7,960 
Visitor Guides Distributed (Welcome Centers) 2,450 
TOTAL IMPRESSIONS: 28,760,843 

  Total Advertising Impressions for FY25 -to-Date:     55,846,420 

 

UF Preview 2025 Continued  

   


